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Key figures and global presence 2019
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NET SALES COMPARABLE EBIDA l
EUR million EUR million '

1,090.4 90.6
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Our family of brands

TerARS GoEREER Lihiee ROYAL COPENHAGEN
WATERFORD WEDGWOOD ARABIA
Gilmour ROYAL ALBERT ROYAL DOULTON ‘ﬁ
ENGLAND 1904 LONDON 1815 R('jrstrand
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Sustainability commitments
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@ Subscription model, Arabia

Responding to new consumer habits,
such as sharing and renting

Arabia launched subscription service
in November 2019
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Vintage service
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Consumers

bring their used \We evaluate, price

littala and Arabia I and buy the used
tableware

\We resell it to new
O home, giving it
a second life

[ S
tableware to
participating
stores
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Vintage: environmental impact

How Does
Our Vintage
Service Work?

Consumers
bring their used
littala and Arabia
tableware to
participating
stores
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We evaluate, price
and buy the used
tableware

We resell it to new
home, giving it
a second life

In 2019 we saved:

+»» 133 tonnes of solid
natural resources

s 45 tonnes of CO2
emissions
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Nora Haatainen

Director, New Business & Growth
Fiskars Group
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